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Matt Thompson       “ Place Matters in an  Agency ”   - David Selby     A new world …   To adapt in ..               After such  unprecedented   times, what  is the ideal w ork environment f or   someone  looking for a career in advertising?   In  Chicago, we are just days away from living  a life that  we once knew . No ma sks, no   rules   on how to sit , stand or eat.   N o more  living a life working from home. Or  will  we? T h e  la ndscape for working in not only  the advertising industry has changed for  good. Look at  all   the  change’s   companies  have made  to adapt  in only a year! There  are office spaces available everywhere in  Chicago as the working from home phase   tr ansformed   a new  way of life   on how  people want to work day to day.  At  Schafer Condon Car ter, these  are changes  tha t they are working on making   as we  speak. What an  honor it was to work with  such a  successful  agency that prides  themselves not only on their creativity ,   but  the environment they  work in.   It is the  environment they created for their  employees that fuels the creativi ty and  comradery   for tho se who go into the  office  every day.   I had the honor o f virtually  meeting , David Selby   (Co - Chairman) ,  Brian Hurley  (Chief Client Officer )  and  Amy Travers   (Chief Talent Officer) .       

 Schafer Condon Carter: 2020 Small Agency of the  year . A look down the  road at 1029 W. Madison. Where  the magic happens.  

We Work for Humans   A virtual sit down with David Selby ,   the Co - Chairman at SCC    

          In life , we have many different  types of jobs ,   and work with a lot of  different people. Some people you  keep in tou ch with your whole life,  and some you never see  or speak to  again . We will all have many  different   types of bosses, and we   will  all sit next to many different  people as we move corporations,  service industry jobs, retail jobs , just  all of it really.   Everyone you meet  shapes you in   a little way on how  you end up  as a   person . But not  enough people have had the  opportunity to work with such a  passionate man as David   Selby. I  mean , I haven ’t even met the guy  face to face! We met vi rtually with  his team and ex changed ema ils. But  is n ’t it   amazing that , that was all it  took  for me to tell that this man is an  admirable leader who has done  something  incredibly special   w ith an  agency?   I got to ask David some  questions on his leadership style,  the  creative process and thoughts on  how c ovid  and a new CE O  made a  diff erence .          David, w hat is the unique leadership  profile of the agency that you feel stand s  ou t from a larger agency ?   O r  any agency  in general?  “ As an independently owned  agency we are able to operate in a way that  focuses on what's best for our team and  our clients vs   what's best for outside  stakeholders.     Our leadership profile is one  that emphasizes understanding the purpose  and intent of everything we do, leading by  example, being nimble and  entrepreneurial, being bold in our  creativ ity, being deeply focused on mak ing  (good) things happen for our clients'  businesses. ” - David Selby.           Environment plays su ch a key role in  an agency. When I first asked David about  the  role of environment in an agency , he  simply put that,  “Pla ce  matters in an  agency.   Our   space   has been carefully  planned.     In 2010 we purchased our office  building at 1029 W. Madison so we could  create a unique  workspace   that fostered  collaboration, creativity and fun and would  be a place where our team would be  comfortab le and engaged.     From our open  lobby, which is also a bar, to our full  kitchen, to our 14 conference rooms, to the  open office set up to our rooftop deck, we  have created a decidedly anti - corporate,  relaxed, creative and comfortable space for  our team and  clients.      

  

David   Selby, (Co - Chairman at SCC)  
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Matt Thompson ‘Brian was able to share a litde bit on Matt Thompson

. the leadership style at the SCC right now.
Brian Hurley He s, When Nicbadtook oveefor | Background on the
Chief Client Officer David, the transition couldn’t have been scce

A newer member on the team, Brian
Hurley also has one of those personalities
youlove to see around the office. An
extremely charismatic fellow who loves
the environment he works in along with
the rest of the employees at the SCC.
WhenT got to meet with Brian virtually, I
found out real quick why he is the Chief
Client Officer. The man is the relationship
builder. He gamers the relationships the
SCC holds with their clients and is
responsible for looking for new business

‘any more swift. David has always been an
amiable personality that has always shown
friendliness and compassion. Richard
shares similar quaities. David came from
2 company called Epsilon and is very
much a person who leads his decisions
with data.” When it comes to Brian's
approach on his leadership style, he.
would say he is a very client focused guy. T
could tell immediately through the case of
conversation that this was something he
was particularly good at. The kind of
fecling when you meet someone, and you
feel like you have known ther for a long.
time. He wants to help clients solve their
problems rather than just meeting them
and providing a solution.

Brian is incredibly happy with where
he is at within the company and does not
see him wanting any other roles or doing
‘anything clse. “Our business leads itslf to
more variety. I am all ahout innovation,
ideas, products, and people. That s
‘exactly what I get to do in my role every
day, and I cannot wait to have everyone
back in the office again!”

Me too Brian! I am sl holding you
up on your offer to vist the office this
sumemer for one of your famous Friday
happy hours and live music!

The SCC was founded in 1989. It is
Chicago’s top mid-sized advertising
agency that has attracted a very diverse
group of companies. The company has
azound 140 employees sill working
through the pandemic. Their
headquarters s located at 1029 W.
Madison in Chicago. Mark Schafer and
Tim Condon were roommates in college
that wanted to do advertising differently
than how they have seen it done and
taught in school. After 25+ years they
have brought their company to the
success it still sees today. Their primary
focus s to have a remarkably diverse bet
of clients offering a Think again strategy.
The strategy is to never settle and to

alwvays be looking for something better.





